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Annual Summary Report

This summary outlines the "Put it Down" Campaign conducted by the Florida Department of
Transportation (FDOT), District Six, from January to April 2024. Typically, the campaign runs from
January through the end of March, but this year it was extended to include the month of April.
Spearheaded by the District Six Community Traffic Safety Specialist within the FDOT Traffic
Operations Division, this public outreach inifiative aligns with FDOT's mission of ensuring a secure
transportation system. The campaign aimed to raise awareness about the perils of aggressive
driving, confributing fo enhanced road safety in Miami-Dade and Monroe counties.

1.0 Campaign Description

Distracted driving, as defined by the National Highway Traffic Safety Administration (NHTSA), is
“an activity that diverts aftention from driving, including talking or texting on your phone, eating
and drinking, talking to people in your vehicle, fiddling with the stereo, entertainment or
navigation system — anything that takes your attention away from the task of safe driving”. These
dangerous actions have claimed 3,308 lives in 2022 (NHTSA). Therefore, this campaign plays a
crucial role in educating the public about the dangers of distracted driving and aims to reduce
incidents throughout the District.

The overarching goal of the campaign is to eliminate crashes aftributed to distracted driving.
FDOT has developed various programs and projects, including the "Put it Down" campaign, fo
effectively communicate and address this priority. The focus areas include:

e Supporting law enforcement efforts to reduce distracted driving
e Providing fraining and education on the issue of distracted driving
e Identifying partners to help spread awareness of the dangers of driving

This year's campaign strategy focuses on enhancing the brand and bolstering community
partnerships to optimize communication resources and spread safety messages. Recognizing
that the dangers of distracted driving affect all drivers, the campaign targets people of all ages
in Miami-Dade and Monroe counties. To effectively reach this diverse audience, we have
collaborated with local municipalities, organizations, and academic institutions to facilitate
outreach events, multi-agency enforcement operations, and distribute multilingual collateral
materials, including campaign posters, inferactive email blasts, and social media messaging.

1.1 Campaign Limits

Given the widespread occurrence of distracted driving in South Florida, the team received the
mandate to execute a public outreach campaign within FDOT District Six, encompassing
Miami-Dade and Monroe counties. The distinctive elements incorporated in the District Six
campaign were exclusively crafted by the district's team of FDOT personnel and consultants.

1.2 Campaign Team

Guided by Shieda Castillo, the District Six Community Traffic Safety Specialist, and the District Six
Public Information Office, the team included Infinite Source Communications Group as the
consulting firm for the 2024 campaign. Moreover, The Corradino Group and Marlin Engineering
were enlisted as resources for event staffing and the partner resources website.

The inaugural meeting of the 2024 planning team took place in December 2023, followed by
subsequent meetings convened as necessary to assess materials, organize collateral
production, and coordinate participation in upcoming outreach events.



2024 PUT IT DOWN CAMPAIGN PUT

SUMMARY REPORT L&)
DNT TKT N DRV

2.0 Campaign Goals

The primary objective of the campaign was to enhance awareness regarding the perils of
distracted driving through effective outreach materials, disseminating information on laws and
statistics. The feam was assigned the following scope of work to achieve these objectives:

e Conductresearch on distracted driving statistics

e Prepare necessary campaign materials, including collaterals, eblasts, and advertisements

¢ Devise unique and impactful outreach methods, such as:

e Postcard/brochure distribution for law enforcement to give to drivers

e Comprehensive social media outreach

e Public Service Announcement (PSA)

e Foster and strengthen partnerships with local municipalities and organizations for efficient
campaign message dissemination

e Provide administrative support, developing materials for virtual kickoff and campaign events,
including collaterals and handout kits

e Participate in and manage outreach events

e Coordinate media coverage and capitalize on opportunities for earned media placements

e Collect and analyze partner data, producing a final report with the findings

¢ Generate and distribute digital and printed final reports

While numerous outreach tactics relied on electronic distribution methods, particularly through
email and social media, personal interaction with the public at outreach events remained a
crucial component of the campaign.

2.1 2024 Campaign

Campaign Partners

Ovutreach Events 33

Overall Campaign Impressions* 7 million*

*Using data from partner social media posts and advertisements, an estimated 6,181,297
people were reached during the 2024 campaign. We estimate the actual reach is easily over 7
million people - see explanation below.

*Number of impressions reported by partners does not include every instance people viewed
the campaign posters, outdoor banners, partner e-blast reach, articles and stories.
Additionally, it does not include DMS reach, which could be in the millions. It also does not
measure the amount of website and e-blast viewers. Additionally, this does not include the
number of event aftendees and engagement, which was in the thousands.

3.0 Partnership Development

The team concentrated on establishing partnerships that would effectively propagate safety
messages and offer materials and resources to support this cause. Potential partners were
encouraged to confribute to the campaign through the following methods:

¢ Advocating the campaign message within their organizations
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e Utilizing both intfernal and external communication channels to share "Put it Down"
messaging, highlight achievements and success stories, and provide information on how
others can participate

o Collaborating with local law enforcement and community members to bolster efforts in

promoting safe driving practices in the community

Coordinating with local media outlets to maximize outreach to a broader audience

Engaging in or sponsoring one or more local outreach events

Supplying educational and promotional items for distribution at local outreach events

Establishing partnerships with local agencies and police departments to conduct

enforcement details

3.1 Strategy and Approach

The team compiled an inifial roster of potential partners, including agencies involved in past
District Six safety campaigns. Their responsibility included reaching out to each potential partner
to assess their interest in participating in the 2024 campaign. Depending on their level of interest,
subsequent meetings with key personnel were arranged to delve into the campaign details and
identify available resources.

To facilitate collaboration, a website (fdotsafetyresources.com) was updated with new
campaign materials, offering campaign resources for partners and featuring collateral materials
that displayed the campaign's visual identity and messaging. Partners logos were incorporated
into the campaign materials to underscore their dedication to the campaign and public safety.

Partners' contributions were constrained by existing budgets and resources. However, the tfeam
diligently explored all possibilities to enhance outreach and collateral dissemination,
implementing feasible options as integral components of the campaign.

3.2 Campaign Partners

Campaign partners contributed to receiving and/or disseminating safety messages across the
District by sharing diverse collateral materials, including social media posts, email e-blasts, and
other educational resources. Presented below is a list of partners who played an active role in
the 2024 Put it Down Campaign, as well as partners who wanted to receive information and
educate themselves about the campaign.

511/Sonshine Communications

AA Auto Traffic School & Class "E" Testing Center
AT&T

Aventura Hospital and Medical Center

Bal Harbour Village Police

Bean Automotive Group (Lexus of Kendall, Kendall Toyota, Lexus Of West Kendall,
West Kendall Toyota)

Bike 305

Car Free Key West*

Centennial Real Estate/Westland Mall*

City of Coral Gables

City of Coral Gables Fire Department

City of Coral Gables Police Department

City of Dorall

City of Florida City Police Department

City of Hialeah Fire Department
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City of Hialeah Gardens

City of Hialeah Gardens Police Department

City of Hialeah Public Safety Communications
City of Homestead

City of Homestead Police Department

City of Homestead Public Works and Engineering
City of Islamorada, Village of Islands

City of Islamorada, Village of Islands Fire Rescue
City of Key West and Police Department

City of Layton

City of Layton PD/Communications Unit

City of Marathon

City of Marathon Fire Rescue

City of Miami Beach

City of Miami Beach Fire Rescue Department
City of Miami Beach Police Department

City of Miami Department of Fire Rescue

City of Miami Gardens Police Department

City of Miami Office of Communications

City of North Miami

City of North Miami Beach

City of North Miami Police Department

City of Opa-locka Police Department

City of Opa-locka/Public Works

City of South Miami

City of Sunny Isles Beach

City of Sunny Isles Beach Police Department

City of Sweetwater

City of West Miami

City of West Miami Police Department

Dori Saves Lives/The Dori Slosberg Foundation
FDOT District 4

FDOT District 6 Law Enforcement Liaison

Florida Department of Health - Miami-Dade
Florida Department of Health — Monroe

Florida Highway Patrol

Florida International University Police Department
Florida Keys Scenic Corridor Alliance

Florida's Turnpike Enterprise

Ford Motor Company Fund & Community Services
Governors Highway Safety Association (GHSA)
Hope for Miami

Kendall Christian School

Kendall Regional Medical Center Trauma Center
KIDZ Neuroscience Center at the Miami Project to Cure Paralysis (Walk Safe/Bike
Safe)

Mack Cycle & Fitness

Miami Dade College Eduardo J. Padron Campus
Miami Dade College Hialeah Campus

Miami Dade College Homestead Campus

Put
D&WN
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Miami Dade College Medical Campus

Miami Dade College Office of Communications

Miami Dade College West Campus

Miami Dade College Wolfson Campus

Miami Kids Magazine

Miami Springs Police Department

Miami-Dade College North Campus

Miami-Dade County - Dept. of Transportation and Public Works
Miami-Dade County Schools

Miami-Dade Expressway Authority

Miami-Dade Fire and Rescue

Miami-Dade Police Department

Miami-Dade Police Department Public Information and Education Media
Miami-Dade Transportation Planning Organization (TPO)
Monroe County Sheriff's Office

Nicklaus Children’s Hospital

North Bay Village

North Bay Village Police Department

Peterson's Harley Davidson of Miami*

Pinecrest Bakery

Port Miami

RED - Responsible & Educated Drivers

Snap2Live

South Florida Commuter Services

South Florida Regional Transportation Authority (SFRTA)
St. Thomas University

State Farm

Sun Guide TMC - District VI

Town of Bay Harbor Islands

Town of Bay Harbor Islands Police Department Administratfive
Town of Cutler Bay

Town of Golden Beach

Town of Medley and Police Department

Town of Miami Lakes Department of Communications and Community Affair
Uber Technologies in Florida

Uber/JUMP Scooters Florida

UM Health

University of Miami Police Department

Urban Health Partnerships Inc.

Village of Biscayne Park

Village of Biscayne Park Police Department

Village of Key Biscayne

Village of Key Biscayne Police Department

Village of Palmetto Bay

Village of Palmetto Bay Police Department

Village of Pinecrest Police Department

Village of Virginia Gardens
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4.0 Campaign Events

Colleges, universities, and municipalities organized diverse events during the campaign to
disseminate campaign messages and involve partners. Additionally, the campaign featured a
virtual kick-off meeting and multiple multi-agency enforcement operations held at various
intervals.

4.1 Campaign Kick-off E-Blast and Video

To officially launch the campaign with our partners, a kick-off e-blast was developed and
distributed on January 29, 2024 to all partners who were invited to participate in promoting the
campaign. A video featuring Ms. Castillo was created to communicate campaign goals,
objectives, and partnership opportunities; however, the video was not distributed this year.

4.2 Ouvutreach Events

The campaign team worked closely with nearby colleges, universities, agencies, and
organizations to participate in a variety of events throughout the campaign. Their goal was to
disseminate campaign messages and actively involve partners. The outreach team successfully
engaged thousands of individuals and distributed numerous educational and marketing
materials at diverse events across the District. Moreover, the campaign team conducted door-
to-door outreach, fraversing corridors of inferest to deliver educational materials and raise
awareness among businesses in those areas. The feam participated in thirty-three events
throughout the campaign.

4.3 Law Enforcement Operations

A crucial aspect of the campaign involves collaborating with law enforcement to promote its
messaging. Throughout the campaign, six law enforcement operations were conducted across
the District. During these operations, officers distributed "Put it Down" educational materials and
issued citations to drivers. The details are as follows:

1. January 10, 2024, City of North Miami Police Department - 421 citations issued.

2. January 24, 2024, Move Over Press Conference and Enforcement Detail - 453 citations
issued.

3. February 15, 2024, City of Miami Gardens Police Department - 280 citations issued.

4. February 27, 2024, Town of Surfside Police Department - 304 citations issued.

5. April 8, 2024, Village of El Portal Police Department/Miami Shores Village Police
Department - 625 citations issued.

6. April 12, 2024, City of Sunny Isles Beach - 306 citations issued.

In total, six law enforcement operations took place, covering seven cities and resulting in 2,389
citations being issued.

5.0 Campaign Messaging

The team had the responsibility of maintaining the brand and identity of the campaign. All
materials were designed with a consistent look and style to ensure a clear and cohesive
message. To cater to a wider audience, all materials were made available in English, Spanish,
and Creole.
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5.1 Websites

The campaign's website, www.southflroads.com/putitdown, underwent updates to include the
latest information and collaterals. Additionally, partners had access to campaign materials and
crucial information at www.fdotsafetyresources.com.

Florida Department of E-Updates | FL511 | Mobile | Site Map
'E’:r 5 TRANSPORTATION =———"

Home  About FDOT ContactUs MapsandData Offices Performance Projects

South Florida Roads (Miami-Dade and Monroe Counties)

SFL Roads / Put It Down Distracted Driving Campaign

Put It Down Distracted Driving Campaign

NO text.
NO call.

NOTHING
is worth losing a life over. PUT @
DRUN

R
IT'S THE LAW

ing and driving is

g illegal in
Join the Florida Department of Transportation and its partners to educate drivers about the dangers of distracted driving.

FLORIDA LAW

Aps
into

com
(FS
FOR MORE INFORMATION AND MATERIALS YOU CAN USE TO HELP SPREAD THE WORD, SEE THE LINKS BELOW:

The Florida Statutes

Campaign Poster (English | Spanish | Creole)

Tip Card (English | Spanish | Creole)

5.2 Social Media and Web Banners

The campaign's online impact was crucial. Through social media and customized web banners,
we expanded our reach fo a broader audience, effectively delivering clear and concise
information. Our social media messaging featured eye-catching graphics designed to prompt
action with the hashtag #PutltDown. These graphics were formatted for easy posting on
platforms such as Facebook, Twitter, and Instagram. Additionally, we created and posted a
Valentine's Day campaign post and a video reel featuring event photos across various social
media platforms. Refer fo the appendix forimages of these items. Social media posts and shares
generated an estimated 358,605 impressions, not including additional shares and views on social
media platforms.

5.3 Public Service Announcement (PSA)

The team improved the existing PSA for the campaign by incorporating the Target Zero logo into
both English and Spanish versions. Additionally, the PSA was updated to 60, 30, and 15-second
formats in both languages to cater to user preferences. These updated PSAs were used again
for the 2024 campaign.

5.4 Advertising

5.4.1 Gas Station TV (GASTV)

The campaign showcased the PSA on 59 gas stations throughout the District for 77 days
throughout January 15, 2024 to March 31, 2024, which received 631,783 impressions.

10
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LET'S GET EYERYONE HOME

5.4.2 Freebee

Freebee offers a free, electric tfransportation service that users can access by
downloading the Freebee app, requesting a ride, and hopping on board. The cars,
which feature the "Put it Down" branding, provide a platform for drivers to educate
passengers about the campaign and distribute tip cards. For one month, two "Put it
Down" vehicles operated in the City of Miami Beach and the Village of Pinecrest,
generating an estimated 1,500,000 impressions.

11
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5.4.3 I|Heart Radio

IHeart radio advertising on the Total Traffic & Weather Network delivered
150 ads from January 8, 2024 to January 14, 2024, which totaled 1,097,100
impressions.

5.4.4 IKE Kiosks

IKE ads in Miami are digital advertisements displayed on interactive kiosks
installed by IKE Smart City. These kiosks provide wayfinding, local
information, public safety alerts, and free Wi-Fi, funded by controlled
advertising. They enhance urban navigation, support local businesses,
and promote community engagement, with installations expanding
across various Miami neighborhoods. Three IKE ads generated an
estimated total of over 3,146,853 impressions.

 aAYSHORE o
@rover soRsEt

NO text.
NO call.
NOTHING

5.4.5 Florida Keys News (flkeysnews.com)

Web advertisements under the Florida Keys online section of The Herald
took place from January to March of 2024, generating approximately
291,667 impressions.

13
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NO text.
NO call.
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#PutltDown #FocusOnDrivingFL

Let’s get everyone home!

FDOT
FER® U
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IT'S THE LAW

NO text.
NO call.
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#PutltDown
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5.4.6 Key West Citizen Newspaper

Campaign ads were printed and distributed through the Key West Citizen
Newspaper on fourteen occasions from January through March of 2024.
Impression numbers totaled over 250,000.

FLORIDA TEXTING
AND DRIVING LAW

DEWN

IT'S THE LAW

Texting while driving is a primary offense

If an officer sees you doing this, they can pull you
over and issue a traffic citation

Paints o
1% Offense 2" Offense yourl?it?enge

$30 2 $60 2 36

Mobile device use is NOT

allowed while operating NO texi.
a motor vehicle in school
zones or construction NO ca" .

, inless th
nandstree or biuetooy NOTHING

#PutltDown #FocusOnDrivingFL

Let’s get everyone home!
@ itli@ www.southflroads.com/putitdown

15
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5.5 E-blasts

Throughout the campaign, we distributed two e-blasts to partners, who distributed them to their
internal and/or external mailing lists. The e-blasts were interactive and featured safety
messaging. videos, statistics and other relevant content for the campaign. Please see the
appendix for images of the eblasts.

Additionally, some partners also sent e-blasts with campaign information.

5.6 Tip Cards

Multilingual tip cards were developed and distributed to partners and at events. The cards were
double-sided and featured statistics and fips for driving safely. Please see the appendix for
images of the three tip cards.

5.7 Press Release
A press release was issued to media outlets to announce the 2024 Put it Down campaign. Refer
to appendix for the full press release.

Additionally, on January 19, 2024, Ms. Shieda Castillo participated in a media interview with the
local NBC television news channel. During the interview, she discussed the campaign's purpose,
goals, and shared important distracted driving stafistics.

5.8 Miami-Dade County Public Schools Partnership
The following schools displayed campaign outdoor banners.

North Transportation
16150 NW 42nd Ave,
Miami, Florida 33054
The fence line facing NW 42nd Avenue.

John Schee Transportation

2755 NW 122 Avenue

Miami, Florida 33167

Fence Line facing NW 27th avenue, second locations facing NW 122 sfreet near entrance and
on the fence line facing the gas pumps so it's visible to District personnel when pumping gas.

Northeast Transportation

5901 NW 27 Avenue

Miami, Florida 33142

Entrance gate on 27t avenue (visible to all who enter the compound when the gate is open
and then to passerby’s when the gate is closed).

Northwest Transportation

9900 NW South River Drive

Medley, Florida 33166

Fence lines facing South River Drive and 87t Avenue. (2 banners)

Central West Transportation

13775 NW 6 Avenue

Miami, Florida 33182

Fence line facing NW 137th Avenue

16
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Southwest Transportation, Transportation Administration/Vehicle Maintenance

15501 SW 117 Avenue

Miami, Florida 33177

Fence line facing the Florida Turnpike on the back side of the compound and on the fence line
facing SW 117th Avenue in the front. (2 to 3 banners)

South Transportation

660 SW 3 Avenue

Florida City, Florida 33034

The fence line facing Krome Avenue

5.9 FDOT D¢, Sunguide TMC - Dynamic Messaging Signs (DMS)
The following DMS were used throughout the campaign on various highways. The messages
were posted 9,613 times from January through the end of March.

NO TEXTING
PUT IT DOWN
IT'S THE LAW

NO TEXTING
PUT IT DOWN
IT CAN WAIT

DON'T TEXT AND DRIVE

DON'T TEXT AND DRIVE
BE RESPONSIBLE

17
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6.0 Future Campaign Goals

The 2024 "Put it Down" campaign was phenomenally successful and garnered significant praise,
due to the leadership of District Six and the dedication of the team members involved. As we
look forward to future campaigns, it is crucial to integrate specific goals into our outreach
efforts. These objectives include:

o Foster Interactive Partnerships: Develop new ways to build rapport with partners and
encourage their active participation in campaign initiatives. By enhancing our
communication channels, we can ensure sustained engagement from partners throughout
the campaign, leading to more favorable outcomes.

¢ Enhance Digital Campaigns and Social Media Strategy: Continuously improving our social
media approach is essential for expanding our reach in future campaigns, especially when
targeting younger demographics. Utilizing social media platforms allows for quick and
effective dissemination of campaign content and messaging, tfurning the audience into
enthusiastic supporters. Additionally, prioritizing a digitally focused campaign will amplify our
outreach efforts.

¢ Innovative Community Engagement: Confinuously develop creative and unique methods to
engage with communities, including collaborating with local influencers and artists to
amplify the campaign's message. Additionally, explore technological solutions fo enhance
our oufreach efforts and connect with communities in more imaginative ways.

¢ Broadening Impact in Monroe County: Forge stronger strategic partnerships within Monroe
County and establish new collaborations to amplify the campaign's impact in this area of
District Six. This initiative aims to increase the distribution of campaign materials and
information through outreach events.

18
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Appendix A — Campaign Posters

Tl
FLORIDA TEXTING
RS AND DRIVING LAW

IT'S THE LAW

Texting while driving is a primary offense

If an officer sees you doing this, they can pull you
over and issue a traffic citation

1% Offense 2" Offense yclial?rnllitge%ge

$30 /. $60 & 36

Mobhile device use is NOT allowed
while operating a motor vehicle in

school zones or construction zones, N 0 text
unless they are handsfree or bluetooth =

NO call.
NOTHING

@ zgmk www.southflroads.com/putitdown is worth losing a life over.
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LEY DE FLORIDA QUE PROHIBE
TEXTEAR MIENTRAS SE CONDUCE

SUELTE EL CELULAR

Conducir mientras se envian mensajes
de texto es una ofensa primaria

Si un oficial lo encuentra violando esta nueva ley, lo
pueden detener y recibira infracciones y multas

Primera Se 1 E] Puntos en
Ofensa Ofensa su licencia

$30 / 360 / 306

El uso de dispositivos moviles NO esta
permitido mientras se opera un vehiculo de
motor en zonas escolares o de construccidn,
a menos que estén usando algun dispositivo N 0 envie mensajes de texto
de manos libres o bluetooth mientras conduzea.

. NO llame mientras
#PutltDown #FocusOnDrivingFL conduzca.

NO vale la pena
perder la wda

FDDﬁ QER-:@ www.southflroads.com/putitdown

20
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LWA NAN ETA FLORID
KONSENAN EKRI TEKS PANDAN
MOUN AP KONDI MACHIN

DEPOZE TELEFON NAN

yon moun ki ekri teks sou telefon li pandan | ap kondi
machin, yo konsidere sa kom yon enfraksyon.

Si lapolis wé w ap fe sa, yo kapah rete machin ou
epi ba w kontravansyon pou sa

Premye Dezyém e
enfraksvon enfraksyon sou lisans o

$30 /. $60 / 3-6

Yo pa pemeét moun sévi ak okenn telefon potab J

pandan y ap kondi machin nan zon kote gen
yon lekol oubyen kote y ap travay sou yon
wout, eseple si w ka pale sou telefon nan san ;g‘é‘; ,'l"v';sall’]aﬂ'n'l'lm“"
w pa kenbe li oubyen si w gen bloutout. maghin.

telefone moun padan
w ap kondi machin.

P gen anyen ki merite

ou pédi lavi w pou granmesi.

#PutltDown #FocusOnDrivingFL

FDO?I‘RQ ZER@ www.southflroads.com/putitdown

21
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Appendix B — Email Blasts

% DRIVING DOWN
WP FATALITIES

IT"s THE I.ﬂw Put it Down - Distracted Driving Campaign eblast volume 24.1
Florida Department of Transportation - District Six

D

NO text.
NO call.
NOTHING

is worth losing a life over.

These WIRELESS COMMUNICATIONS DEVICES
are not permitted while driving

Tablets Cell Phone Two-way Laptop Electronic
Radio Game

Wireless communication devices are not permitted while driving.
Prepare hefore you drive. Review maps, adjust your radio, eat, and make
any necessary phone calls or send text messages before you drive.
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OUTREACH SPOTLIGHT

Miami-Dade College - Start of Spring Semester
January 3rd to January 5th

TAKE THE NO-TEXTING PLEDGE

Thank you to our dedicated campaign partners
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#PutltDown #FocusOnDrivingFL

For more information about the Put it Down Campaign,
please visit www.southflroads.com/putitdown
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cdl] DRIVING DOWN
) FATALITIES

IT's THE I.H“.l Put it Down - Distracted Driving Campaign eblast volume 24.2

__APRILIS. _

National Distracted
Driving Awareness @
Month

Mobile device use is NOT

allowed while operating a
motor vehicle in school zones

or work zones unless they are D [

used handsfree. | B e

Put it Down when driving

through school or
construction zones.

DID YOU 96% of people think texting while

KNOW? driving is dangerous — yet 44% do it.
NO TEXT. NO CALL. NOTHING IS WORTH LOSING A LIFE OVER.
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EVENT HIGHLIGHTS

7 F R o { 2 ] = 3
North Miami Cutler Bay Move Over
PD Saturation Event Chili Cook-Off Press Conference

January 10, 2024 January 20, 2024 January 24, 2024

Concerned Afrlcan Women Unlver5|ty of Miami " Miami Dade Coll
Pop Up Event PD Event ASPA Conference
February 17, 2024 February 21, 2024 February 23, 2024

TAKE THE NO-TEXTING PLEDGE

Thank you to our dedicated campaign partners
oo B @ 2 D @) +o Fr Tr i
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#PutltDown #FocusOnDrivingFL

For more information about the Put it Down Campaign,
please visit www.southflroads.com/putitdown
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Appendix C - Social Media Images

NO text.
) g

is worth losing a life over.

#PutltDown #FocusOnDrivingFL

TARGET PL' T .

FDOT) ZE

www.southflroads.com/putitdown el

Put it Down when driving through
school or construction zones.

IT'S THE LAW.

oo 700

www.southflroads.com/putitdown ITS THE lﬂw

FLORIDA TEXTING
AND DRIVING LAW

Texting while driving is

a primary offense

Rt
FDOT) ERQ®

IT'S THE LAW
www.southflroads.com/putitdown

These WIRELESS COMMUNICATIONS
DEVICES are not permitted while driving

™

o
o°

oo, 700

www.southflroads.com/putitdown Lk THE lﬂll.l
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DO NOT DISTURB 96% of people think texting while driving
WHILE DRIVING is dangerous — yet 44% do it.

Activate this feature on your smart phone
BEFORE you drive.

’

¢ #»
P

TARGET PUT
FOOT) ZER® )
IT'S THE LAW flroads.com/putitdown @ zgR@ D@‘WN

IT'S THELAW

OC0QE DML
DECEODon

wwyr.southflroads.com/putitdown

text.
call.<
THING

is worth losing a life over.

s I T
’“ptﬂ“" = T Fwﬂ%
= %

3 f'@‘ % “y
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15@%2\5 va&[ 3{% iygﬂ@#g;@é g. .raé ﬁ
%@W‘i@' “uand®

o Rl
Qi FOOT) ZER®

1 " i www.southflroads.com/putitdown T T LA
a 3 B . i — = . ot
www.scuthflroads.com/pUEICOWRATES SR ITSTHELAW 3
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text.
call.
THING

is warth losing a life aver.

keep luck on your side,
DON’T TEXT AND DRIVE.

" Happy
51. Patrick's
Day

7® &4

IT'S THE LAWY

FDOT) ZE

o Pyt
FDOT) ZER®

IT'S THE LAWW

wwyr.southflroads.com/putitdown winw southflroads.com/putitdawn

Roses are red, violets are blue,

keep your eyes on the road,
AP R | L I S your loved ones depend on you.
FPutltDown
National =

Distracted
Driving
Awareness
Month -
N ﬁﬂi Happy Valenline, Payl
FooT)) ZER® w2 oot ZER®

IT'S THE LAW o

wun.southiiroads.com/putitdown

PUT IT DOWN

Community Outreach Events
2024

Pt
DeWN

IT'S THE LAW




Appendix D - Tip Cards

R
FLORIDA TEXTING
B3U)  AND DRIVING LAW

IT'S THE LAW

Texting while driving is a primary offense

If an officer sees you doing this, they can
pull you over and issue a traffic citation

Point:
1 Offense 2" Offense ym?rnllige%ge

$30 /. $60

Mobile device use is NOT allowed
while operating a motor vehicle in NO text_
school zones or construction zones,

unless they are handsfree or bluetooth No ca I I

#PutltDown #FocusOnDrivingFL G
is wnrlh Iasmu a life over.

FDOT) 7] "@

rmunzs a. SERIOUS INJURIES

www.southflroads.com/putitdown

2024 PUT IT DOWN CAMPAIGN PUT@
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What is distracted driving?

Distracted driving Is any activity that diverts a person's
attention away from the primary task of driving. All
distractions endanger drivers, passengers and bystanders

COMMON
DISTRACTIONS:

@8 jyeracting with an aguft

&% origen passanger (15%j
D Using a eell phane (%)
Usin s such
2 ol

Distraction is present during
52% of normal driving

Texting and driving is
ILLEGAL in Florida.

% of drivers believe sending
a text while driving is
distracting.

35“/,, of dnvers
say ev

W FooT) FERQ

ITS THE LAW ﬁlhr.msnsemusimuns
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¢Qué significa conducir distraido?

EXTEAR MIENTRAS SE CONDUCE Condypir distraido es involucre}r cualquier actividad que aleje su

atencién de la tarea de conducir. Todas las distracciones ponen en
peligro al conductor, pasajeros v la seguridad de los peatones.

# _LEY DE FLORIDA QUE PROHIBE
DEWN I

SUELTE EL CELULAR

Conducir mientras se envian mensajes -
de texto es una ofensa primaria 52% D'Sgg‘,a‘,ﬁﬁ'g’s’!fs

Si un oficial lo encuentra violando esta nueva ley, lo
pueden detener y recibira infracciones y multas

w® Interactuar con un

adulto o pasajero
22 adolescel?le( 5%)

Uso de un teléfono
celular (6%)

. Uso de sistemas
Primera Se unda PUNOS en La distraccion estd presente durante gutidkiagiitind

2 clima y radio (4%)
Ofensa Ofensa su licencia 52% de |a conduceion normal
Fuente: Ceniras paia el Cantrol v la Frevencicn de Enfermedades {(COC)

$30 A $60 2. 306
En la Florida es ILLEGAL enviar
mensajes de texto al conducir

de los conductores creen que
enviar un texto mientras uno
conduce, distrae. '
El uso de dispositivos mdviles NO estd
permitido mientras se opera un vehiculo de de los

motor en zonas escolares o de construcecion, a conductores
menos gue estén usando algun dispositivo de enme mensajes de texto dicen que lo
manas libres o bluetooth ""e""as conduzea. ha[:en.q

N llame mientras
Down #FocusOnDrivingFL conduzea.

vale la pena RTh

ale |a °E’F”"° 55 Fuente: State Farm
FDDﬁ CER'@ pe er la vida DEWN FDDT Instrance Co.

ot
Musarfs rLﬁ!ONfSGRAVﬁ
www southfliroads com/putitdown SUELTEEL CELULAR
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Ki sa sa vle di kondi machin pandan lot bagay ap distré w?

NOUVO LWA NAN ETA FLORID Kondi machin pandan [0t hagay ap distré w se & nenpot 1ot
mWN KONSENAN EKRI TEKS PANDAN aktivite kapab retire atansyon w sou kondi w ap kondi a kom
aktivite prensipal ou. Tout lot distraksyon se bagay ki mete lavi
DEPOZE TELEFON NAN MOUN AP KONDI MACHIN ni chofé, ni pasaje, epi ni moun ki nan lari a an danje.

Yon moun ki ekri teks sou telefon li p d I pkondl
machin, yo konsidere sa kom y enfraksyon

b2~ DISTRAKSYON
KI KOMEN:

@8 paje aklot granmoun oswa
2% akjenjan %k]enll ki nan
machin nan (15%})

Sévi ak yon telfon potab (6%)

Si lapolis wé w ap fé sa, yo kapab rete machin ou
epi ba w kontravansyon pou sa

Man en sistém pou kontwole
fanperati nan machin

Premye Dezyém a i i o, nan oubyen manyen
Y t Lé yon moun ap kondi machin gen 52% 14 i

enfraksyon | enfraksyon e peat et | s )

Enfomasyon sa a soti nan.: Genters for Disease Control and Prevention (COC)

$ Sa ILLEGAL an Florid pou moun voye
teks pandan y ap kondi machin.

0/ chofé panse |é moun voye
teks pandan y ap kondi
machin sa distre yo. '

Yo pa pémét moun sevi ak okenn telefon potab

pandan y ap kondi machin nan zon kote gen 0/0 chofe di
yon lekol oubyen kote y ap travay sou yon ofe sd
wout, eseple siw ka pale sou felefon nan san pa‘{iz r‘f‘ffaga R anmen.

w pa kenbe li oubyen si w gen blowtout. machin.

telefone moun padan
#PutltDown #FocusOnDrivingFL w ap kandi machin.

geq anyen ki merite (ReA] W‘G” Enfomasyon sa 2 soli nan:
FDD?F\Q ZER'@ ou i v w pou granmesi. D‘é@l FD DT( 5 St i oirance (o

L FATALITIES &swovs INJURIES.
www southfliroads com/putitdown PR THIN K
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Appendix E — Press Release

FDOT
Florida Department of Transportation

RON DESANTIS 1000 NW 111 Avenue JARED W. PERDUE, P.E.
GOVERNOR Miami, Florida 33172 SECRETARY
For Inmediate Release Contact: Tish Burgher
January 8, 2024 (305) 470-5277 | Tish.Burgher@dot.state .fl.us

The Florida Department of Transportation (FDOT) Launches the 2024
“Put it Down” Campaign

MIAMI, Fla. — The Florida Department of Transportation (FDOT) is proud to announce
the launch of the 2024 “Put it Down” safety campaign; aimed at raising awareness
about the perils of distracted driving. This initiative is scheduled to run from January
through the end of March and will employ a multi-faceted approach, leveraging
community outreach, social media engagement, Public Service Announcements (PSAs)
and various other communication channels to disseminate key safety messages to
drivers across Miami-Dade and Monroe counties.

In collaboration with local agencies and organizations, FDOT is committed to amplifying
the campaign’s impact and fostering a collective sense of responsibility towards safer
road practices. By joining forces with community partners, the Department aims to make
a significant profound effect in curbing distracted driving incidents within the region.

Scheduled outreach events will be held at diverse locations, providing an opportunity for
the public to gain insight into the risks associated with inattentive driving behaviors,
such as texting, reaching for objects inside the car, reading, adjusting the music and
paying attention to GPS devices. Event attendees will also receive practical tips to
eradicate such behaviors. FDOT invites the community to actively participate in these
events, encouraging individuals to become advocates for road safety and join the cause
to create a focused driving environment!

To obtain additional information about the campaign and stay updated on upcoming
events, please contact Community Safety Traffic Specialist, Shieda Castillo, at (305)
470-5313 or via email at Shieda.Castillo@dot.state.fl.us or Community Outreach
Specialist, Yaisel Gonzalez, at (305) 640-8122 or via email at yaisel@iscprgroup.com.
You can also visit the campaign’s website at: www.southflroads.com/putitdown.

#Hitt

Southflroads.com | @MyFDOT_Miami | Facebook.com/MyFDOT Miami

The Florida Department of Trangportation’s mission is to provide a safe frangportation system that ensures the mobility of people and goods, enhances economic prosperity,
and preserves the qualty of the state’s t and The iz committed fo building a transportation system that not only fits the current needs of
Flarida’s residents and visitors, but also enfhances modility [hmughou[ the state to accommodate its consistent and rapid growth. The unigue nature of the Sunshine State and
its year-round warm climate provides fo achieve the s mission throug h multiple transportation modes including hiphways/sirests, air, rail
sea, spaceports, transit and the ever-expanding deployment of b/cyc/e & pedestrian faciites
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Appendix F — Event Photos

Miami Dade College Start of Spring Semester 1/3/24-1/5/25

= S

(1] ilﬁ ll‘II.I.I
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North Miami Police Department Enforcement 1/10/2024
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Move Over Press Conference 1/24/2024

University of Miami Bike Ride 1/25/2024
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Miami Dade College Market and Movie Night 2/1/2024

@ | NOTEXT |
.." | NO CALL
NOTHING |

it losing a life over )

36



2024 PUT IT DOWN CAMPAIGN PUT@

SUMMARY REPORT L]
DNT TKT N DRV

Concerned African Women Pop-U 2/17/2024
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Safet Streets Summit 2/29/2024

ASPA Conference 2/23/24

$J© TEXT, GI© CALL,

_ié worth osing a life over.

ZERY 00 0 O G ® S
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Miami-Dade College Movie Night 3/14/2024
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tents of the Safe System A

s pproach and How They Work Together

Shieda Castille, FCOM,
Community Safaty
Traffic Specialist

Wisleidys Leon, PE,,
1 Traffic Safaty
i Program Enging

Jake Nelson, MPH, MPF, Julie Y. Valenzuela, MD.,
Director, Traffic Safety Trauma Surgeon, General
Advocacy & Research Surgery and Surgical
ABA National G Critical Care

. Paola G, Baez, PE, Chiel,
W Multimodal Development Section,
| Transpartation Planning and
Policy Divisi

Shaun VanBeber, Law
Enforcemant Liaison -
District &

Door-to-Doors

West Flagler Street from SW 37 Avenue to SW 27 Avenue

pE =

SUMMARY REPORT
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ALUTO TECH

—_pALARMIL B Lo

—7\ T

40



2024 PUT IT DOWN CAMPAIGN PUT@

SUMMARY REPORT L]
DNT TKT N DRV

Brickell Avenue

MNW 7 Avenue and NW 119 Street

,'s"F Tl
et e e ey

'
| WHY GET VACCINATED?

P
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NW 17 Avenue from NW 71 Street to NW 54 Street

MIE FEATURES $79 MILLION 11 pRi7s

AND EIGHT TOP PRIZES OF &'

-
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Appendix G — Other Campaign Coverage

Social Media Posts

mev  myfdot_miami o @, myfdot_miami

NO text.
NO call.
NOTHING

Put it Down when driving through is worth losing a life over.
school or construction zones.

IT’S THE LAW. #PutltDown #FocusOnDrivingFL
TARGET PUT. PUTG
FDOT) ZER® - FDcFﬁ} ZERQ o2F

G Qav

3 likes
myfdol mlarm When driving through

Qv W

3 likes
myfdot miami Nothlng on ynur phcne is more

ST myfdot_miami &= myfdot_miami

These WIRELESS COMMUNICATIONS
DEVICES are not permitted while driving

DO NOT DISTURB
WHILE DRIVING

Activate this feature on your smart phone
BEFORE you drive

, i e
AL 1S
R
FOOT) ZER® ) o) ZeR® S5

——
ITS THE Lm” winw.southflreads. com/putitdiown Ll “““

| Qv N

1 like 3 likes
myfdot_miami Wireless communication devices can be myfdot_miami Hit the road with peace of mind! Set

s

&
,I

vruwy southfircads com/putitdown

a major distraction — keep your focus on the road - let's your phone on “Do Not Disturb” before driving - it can
make the choice for safety! wait! Your safety is priority number one.
#Put vn #letsgeteveryonehome #Putitdown #letsgeteveryonehome

Feb




Foof.  myfdot_miami

96% of people think texting while driving
is dangerous - yet 44% do it.

R

iroads com/putitdown
ITS THE LAW

4 likes

myfdot_miami Food for thought: C that
\ 4%

? FDOT District 6 %
SEETE Hit the road with peace of mind! Set your phone on “Do Not Disturb™ before
driving — it can wait! Your safety is priority number one.

DO NOT DISTURB
WHILE DRIVING

Activate this feature on your smart phone
BEFORE you drive.

FRIAUIES SRS IS

(]
FOCT) FER®

. : - IT'S THE LAW
www.southfliroads.com/putitdown
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eear: myfdot_miami

96% of people think texting while driving
is dangerous - yet 44% do it.

Iroads com/putitdown
TS THE LAW

4 likes
myfdot_miami Food for thought: 9i
X while drivi

;%f-: FDOT District 6 &
T Wireless communication devices can be a major distraction — keep your
focus on the road - let’s make the choice for safety!

These WIRELESS COMMUNICATIONS
DEVICES are not permitted while driving

(R
FDOT) ZERQ®

vaww southflroads.com/putitdown IT'S THE LAW
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.,--;-»9}":”:%.. S eSS i e 3o “m "
RS
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%{rxah\i& Pl

RTD
FDOT) ZER®

firoad IT'S THE LAl

Qv W

2 likes
myfdot_miami No

a life. Keep your

myfdot_miami
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coasy FDOT District 6 &
STE Nothing on your phone is more important than a life. Put it down and focus
on driving.

NO text.
) NO call.

. |FDOT District6 &

is worth losing a life over.

#PutltDown #FocusOnDrivingFL

- QD

wwiw.southflroads.com/putitdown IT'S THE LAW

Fe0Tl myfdot_miami

keep Luck on youRr side,
DON’T TEXT AND DRIVE.

FOCT) ZER®)

IT'S THE LAY

southfiroads com/putitdown

Qv

myfdot_miami This St. Patrick’s Day weekend, don't
press your luck, don't text and drive!
#Putitdown #letsgeteveryonehome

March 1

£ a. ‘q
PSS g

i s

IT'S THE LAW

T
FDOT) ZER®

@QYV W

2 likes

myfdot_miami No message is worth a life. Keep your
hands on the w 1 the road.
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roor) FDOT District 6 &
* When driving through school or construction zones, put the phone away
and keep your focus on the road. Let’s prioritize safety for everyone!

Put it Down when driving through
school or construction zones.

IT’S THE LAW.

FDOT) ZER®

wwiw.southflroads.com/putitdown IT'S THE LAW

FDOT District 6 &
When you're behind the wheel, put your phone down. Nothing is worth
jeopardizing your safety or others’.

text.
call.:

is worth losing a life over.

Tarcm | P\]T@
F,BQT’TB*.D._@T@

IT'S THE LA

2024 PUT IT DOWN CAMPAIGN P‘JT
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FDOT) FDOT District 6 &

SIS Food for thought: 96% of us agree that texting while driving is dangerous,
yet a surprising 44% still do it. Let’s close the gap between perception and
action. Choose safety over distraction.

96% of people think texting while driving
is dangerous - yet 44% do it.

OcooEnons
[T
DIEOUEO0T
[0 B —

e BTl
flroads.com/putitdown @ ;E‘R;@

ITS THE LAW

roo7) FDOT District 6 £
™% This Valentine’s Day, give your loved ones the best gift — your safety!

are red, violets are blue,
keep your eyes on the road,

your loved ones depend on you.

PutltDown

Let's get everyone home safely!

root) ZER®
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FooT) FDOT District 6 &%

GdTIeT

No message is worth a life. Keep your hands on the wheel and eyes on the
road.

ﬂ%:f AT ‘\\\Q\mmnn 3
i MB'“‘ R
l[mfm g’ «f‘ .

o‘n &’
G W.w_l.a'sé? 4

o 2ur B

IT'S THE LHlU
zom/putitdown

8l

wiw.southfiroads.c

o7 FDOT District 6 &

This St. Patrick’s Day weekend, don’t press your luck, don’t text and drive!

keep Luck on YouRr side,
DON’T TEXT AND DRIVE.

Foot) ZeR® £

wynw.southfiroads com/putitdow IT'S THE Lﬁl.U
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Y bhipolice

DO NOT DISTURB
WHILE DRIVING

Activate this feature on your smart phone
BEFORE you drive.
4 p- -

FDOT) ZER®) O

wnisouthflroads.comdputitdown IT'S THE |-ﬂ|-|-|

Qv W

4 likes

bhipolice Hit the road with peace of mind! Set your
phone on "Do Not Disturb” before driving
Your safety is priority number one.
#Putitdown #letsgeteveryonehome
February 11

- it can wait!

rog7) FDOT District 6 %

P™T% This Valentine’s Day, give your loved ones the best gift — your safety!

Roses are red, violets are blue,
keep your eyes on the road,
your loved ones depend on you.

PutltDown

Let's get everyone home safely!

ﬂapw (/aiwﬁne'% vw(
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bhipolice

These WIRELESS COMMUNICATIONS
DEVIGES are not permitted while driving

)8

oL
_— R
FDOT)) ZER@

v southflroads com/putitdown TS THE LAW

Qv N

4 likes

traction to
rt. Together,
- E

bhipolice Wireless communication devices can be a
major distraction — keep your focus on the road - let's
make the choice for safety!

#Putitdown #letsgeteveryonehome

February 10

aca % 74
R“@ SiFESDRING
L3 tﬂ‘“ﬂﬂ”

) bhipolice

Put it Down when driving through
school or construction zones.

IT'S THE LAW.

DEWN

IT'S THE LAW

Qv W

2 likes

FDoT) ZER

EATAUTIES & SERACUS IMARES.

www_southflroads.com/putitdown

bhipolice When driving through school or construction
zones, put the phone away and keep your focus on the
road. Let’s prioritize safety for everyone!

#Putitdown #letsgeteveryonehome

Feb

2024 PUT IT DOWN CAMPAIGN
SUMMARY REPORT

DNT TKT N DRV

rogr, FDOT District 6 &
“'* Your life is more valuable than any text.
home safe. Don't risk it for a message.

text.
call.
THING

is worth losing a life over.

~ @

e

e o
FDOT, ZER®

IS THE LA

southilroads com/putitdown

bhipolice

FLORIDA TEXTING
AND DRIVING LAW

Texting while driving is

a primary offense

Rut
D&WN

IT'S THE LA

FDOT) ZER

HATALITIES § SERICAIS NUMIES

www.southflroads. com/putitdown

Qv W

3likes

bhipolice Did you know that texting while driving is a
primary offence in the Sunshine State? Keep

your hands on the wheel and eyes on the road... more
February 7
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FLORIDA TEXTING
AND DRIVING LAW

Texting while driving is
a primary offense

AT
FDOT)) ZER®

IT'S THE LA
wnw. southflroads.com/putitdown

Qv W

3 likes

bhipolice Did you know that texting while driving is a
primary offence in the Sunshine State? Keep

y hands on the wheel and eyes on the road... more

bhipolice

96% of people think texting while driving
is dangerous - yet 44% do it.

[alaqs [njrjeiulalg
OOEDDD oD
DEDmERn
=] §

A

FDOT! 7]
flroads.com/putitdown = ;Eg@ DN

Qv

4 likes

bhipolice Food for thought: 96% of us agree that
texting while driving is dangerous, yet a surprising 44%
still do it. Let's close the gap between... more

#PutltDown #FocusOnDrivingFL

NO text.
0 NO call.
NOTHING

is worth losing a life over.

#PutltDown #FocusOnDrivingFL
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bhipolice No text, no call, nothing on your phone is
more important than a life. Put down your phone and
focus on driving.

#Putitdown #letsgeteveryonehome

bhipolice

NO text.

O NO call.
NOTHING

is worth losing a life aver.
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bhipolice No text, no call, nothing on your phone is

more important than a life, Put down your phone and
facus on driving.

#Putitdown #letsgeteveryonehome
r
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coralgablespd

text.
call.
THING

is worth losing a life over.
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19 likes
coralgablespd The distracted driving enforcement
campaign (April 1-8) reminds drivers of the deadly
dangers and the legal consequences of distracted
driving.

April 1

1&‘ J dorisaveslives

Gl YOU AREN'T THE ONLY &

\

ON THE ROAD.=&T%

Whether it's a cell phone or your car's infotainment
system, we all suffer the consequences of distracted
driving. Drive safe, focus on the road.

4 likes

dorisaveslives It only takes a second of driver
inattention to cause a dangerous scenario. Teens are
especially vulnerable to crashes due to inexperience. All
drivers should pay attention and focus on safe driving.
Learn More At: DoriSavesLives.org

#DriveSafeForDori #PutltDown #SafetyFirst
#SafeDrivingSavesLives

April 30

2024 PUT IT DOWN CAMPAIGN P‘JT

SUMMARY REPORT L&)
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(: Eg? dorisaveslives

text.
call.
THING

is worth losing a life over.

dorisaveslives NO text. NO call. NOTHING is worth
losing a life over. When you get behind the wheel, focus
fully on the task at hand and avoid distractions... more

96% of people think texting while driving
is dangerous - yet 44% do it.
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liamidade.com/putitdown
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2 likes

dorisaveslives Do you think texting while driving is
dangerous? Make a pledge to your family to never text
or talk on the phone while driving. Learn more at:
DoriSavesLives.org
#DriveSafeForDori #DoriSavesLives #PutltDown
#FocusOnDrivingFL @MyFDOT

ch 4
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(@2e driversarered .
@ :@} driversarered

NO text.

NOTHING

National Distracted
is worth losing a life over. Driving Awareness

Month
#PutltDown #FocusOnDrivingFL i © ¢ N
st e
Rt et e 1 it it =
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R OGTar G IT'S THE LAW

DI YOU 96% of people think texting while driving

KNOW? is dangerous — yet 44% do it.

Qv N
2 likes
driversarered NO text. NO call. NOTHING is worth
losing a life over. Eliminate distractions and put your
phone down while driving. #PutltDown
#FocusOnDrivingFL #fdot @my_fdot #red
#responsibleandeducateddrivers

NO TEXT. NO CALL. NOTHING IS WORTH LOSING A LIFE OVER.

Qv

1 like
driversarered Put it Down! #putitdown #fdot #red
#responsibleandeducateddrivers #trafficsafety

@ driversarered

[}i‘ ilrl:;\:n sa;:y is of the utmost importance for
keep Luck on your sicle,
DON’T TEXT AND DRIVE.

Happy
St. Patrick's
Day

SCHOOL ZONES ARE @
HANDS-FREE ZONES
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driversarered Keep luck on your side. Don't text and
drive. It's a danger that's entirely preventable.
#PutltDown #FocusOnDrivingFL @my_fdot #red
#stpattys #dd #stpatricks
#responsibleandeducateddrivers
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- Juan Martin

Y. Cougarsat know how to spread the word: School Zones are (;‘A Juan Martin
HANDS-FREE Zones. Yi doing their part for safer streets.

CYPRESS
K-8 CENTER:

7 FDOT District 6 &
ST This St. Patrick’s Day weekend, don’t press your luck, don’t text and drive!

keep Luck on ouR side,
DON’T TEXT AND DRIVE.
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TALNES & SLIOUS IARS
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www.southflroads. com/putitdown
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