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Summary Report 
This summary presents the "Alert Today, Alive Tomorrow" campaign implemented for the Florida Department 
of Transportation (FDOT), District Six, from June to September 2024. Conducted by the FDOT Traffic 
Operations Division and supporting FDOT’s mission of "providing a safe transportation system that ensures 
the mobility of people and goods while protecting the quality of our environment and communities," the 
campaign aimed to increase awareness and promote road safety across Miami-Dade and Monroe counties. 
 
1.0 Campaign Description 
The Florida Department of Transportation (FDOT) launched the "Alert Today, Alive Tomorrow" initiative, a 
statewide collaborative effort focused on enhancing pedestrian and bicyclist safety. In District Six, the 
campaign is committed to raising awareness about pedestrian and bicycle laws, particularly addressing the 
dangers of jaywalking and drivers failing to yield to pedestrians when turning. To communicate this essential 
message, FDOT developed a targeted "Alert Today, Alive Tomorrow" campaign. 
 
The campaign’s initial approach emphasized building a strong local brand and strengthening community 
partnerships to maximize communication resources and deliver safety messages effectively. Aimed at drivers 
of all ages across Miami-Dade and Monroe counties, the campaign fostered partnerships with local 
municipalities, organizations, and schools. These collaborations featured outreach events and the distribution 
of multilingual materials, including campaign posters, interactive email blasts, and social media messages. 
 
1.1 Campaign Limits 
The team received the responsibility of executing a public outreach initiative within FDOT District Six, 
encompassing Miami-Dade and Monroe counties. The distinctive components incorporated into the District 
Six campaign were formulated by the district’s collaborative team, consisting of FDOT staff and consultants.  

 
1.2 Campaign Team 
Led by Community Traffic Safety Specialist Shieda Castilla and the District Six Communications Office, 
the team organized a public outreach campaign across FDOT District Six, covering Miami-Dade and 
Monroe counties. The branded elements featured in the campaign were collaboratively created by the 
district’s team, comprising FDOT staff and consultants, including the consulting firm Infinite Source 
Communications. Additionally, The Corradino Group and Marlin Engineering provided support for event 
staffing and managing the partner resources website. 
 
The inaugural meeting of the campaign team took place in June of 2024, followed by subsequent 
gatherings convened as necessary. These meetings served the purpose of reviewing materials, 
organizing collateral production, and coordinating participation in upcoming outreach events. 

 
2.0 Campaign Goals 
The primary objective of the campaign was to enhance awareness regarding the hazards associated with 
jaywalking and drivers failing to yield to pedestrians during turns. The team was assigned the following tasks 
to achieve these objectives: 
 

• Conduct research on relevant statistics 
• Prepare necessary campaign materials (collaterals, eblasts, social media messaging) 
• Devise distinctive and effective outreach methods, including: 

o Postcards/brochures for law enforcement 
o Extensive social media outreach 

• Cultivate and reinforce partnerships with local municipalities and organizations for efficient 
dissemination of the campaign message 

• Provide administrative support by creating materials for all related meetings 
• Participate in and manage outreach events and educational initiatives 
• Gather and analyze partner data, culminating in a final report with key findings 
• Produce and disseminate both digital and printed final reports 
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While numerous outreach strategies relied on electronic distribution channels, particularly email and social 
media, personal engagement with the public at outreach events remained a vital component of the campaign 
along with new media placements. 
 

2.1  2024 Campaign 
 

 2024 

Campaign Partners 69 

Outreach Events 26 
Overall Campaign Impressions* 11 million+* 

 
Using data from media buys and partner participation, an estimated 10,883,176 people were reached 
during the 2024 campaign. 
*This number does not include impression numbers for social media stories, community event 
engagement and electronic messaging signs. It also does not include every instance people viewed the 
campaign materials, articles, and news stories. Therefore, the actual impression number is likely much 
higher. 

 
3.0 Partnership Development 
The team directed its efforts toward fostering and strengthening existing partnerships and developing new 
partnerships to effectively propagate safety messages, along with acquiring materials and resources 
supportive of this initiative. Prospective partners were encouraged to contribute to the campaign through the 
following means: 
 

• Advocating for the campaign message within their organizations 
• Utilizing internal and external communication channels to disseminate "Alert Today Alive Tomorrow" 

messaging, highlighting achievements, success stories, and information on how others can 
participate 

• Collaborating with local media outlets to maximize outreach 
• Participating in or sponsoring one or more local outreach events 
• Supplying educational and promotional items for distribution at local outreach events 
• Establishing partnerships with local agencies and police departments for enforcement details. 

 
3.1 Strategy and Approach 
The team compiled an initial roster of potential partners, encompassing agencies involved in prior District 
Six safety campaigns. Their responsibility included reaching out to each potential partner, assessing their 
interest in participating in the 2024 campaign, and based on their enthusiasm, additional campaign details 
along with an invitation to the kickoff meeting were provided. 
 
The safety resources website for the campaign (fdotsafetyresources.com) underwent updates and was 
consistently maintained for partners, offering collateral materials that showcased the campaign's visual 
identity and messaging. In addition, the public was able to be directed to the campaign website at 
www.southflroads.com/alerttodayflorida. While partner contributions were constrained by existing budgets 
and resources, the team actively explored opportunities to enhance outreach and collateral dissemination, 
implementing feasible strategies within the campaign framework. 

 
3.2 Campaign Partners 
The logos of current partners were incorporated into various collateral materials such as campaign posters, 
the website, and email blasts. Below is an enumeration of the partners who have participated in the Alert 
Today, Alive Tomorrow campaign.  
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• City of Coral Gables Police Department 
• City of Doral 
• City of Doral Police Department 
• City of Homestead 
• City of Homestead Police Department 
• City of Homestead Public Works and 

Engineering 
• City of Islamorada, Village of Islands 
• City of Islamorada, Village of Islands 

Fire Rescue 
• City of Key Colony Beach Police 

Department 
• City of Layton 
• City of Marathon 
• City of Miami 
• City of Miami Beach Fire Rescue 

Department 
• City of Miami Beach Police Department 
• City of Miami Department of Fire- 

Rescue 
• City of Miami Gardens Police 

Department 
• City of Miami Office of Communications 
• City of North Miami Beach 
• City of North Miami Police Department 
• City of Opa-locka Police Department 
• City of Sunny Isles Beach 
• City of Sunny Isles Beach Police 

Department 
• Sunny Isles Gateway Farmer’s 

Market 
• City of Sweetwater 
• FDOT District 4 
• Viscaya Farmer’s Market 
• Legion Park Farmer’s Market 
• Key Largo Triathlon 
• Truman Waterfront Market 
• City of Aventura 
• Florida’s Turnpike Enterprise 
• City of Florida City 
• South Florida Commuter Services 
• South Florida Regional Transportation 

Authority (SFRTA)/ Tri-Rail 
• Sun Guide TMC - District VI 
• Town of Bay Harbor Islands 
• Town of Bay Harbor Islands Police 

Department 
• Town of Cutler Bay 
• Town of Medley and Police Department 
• University of Miami 

 
 

• FDOT District 6 Law 
Enforcement Liaison 

• HCA Florida Aventura Hospital 
• HCA Florida Kendall Hospital 
• HCA Florida Kendall Hospital 

Trauma Center 
• Miami Dade College Eduardo J. 

Padron Campus 
• Miami Dade College Hialeah Campus 
• Miami Dade College 

Homestead Campus 
• Miami Dade College Medical Campus 
• Miami Dade College Office 

of Communications 
• Miami Dade College West Campus 
• Miami Dade College Wolfson Campus 
• Miami Kids Magazine 
• Miami Shores Village 
• Miami Springs Police Department 
• Miami-Dade College North Campus 
• Miami-Dade County Schools 
• Miami-Dade County Schools 
• Miami-Dade Police Department 
• Miami-Dade Transportation 

Planning Organization (TPO) 
• North Bay Village Police Department 
• Pinecrest Bakery 
• University of Miami Police Department 
• Village of Indian Creek 
• Village of Key Biscayne Fire Department 
• Village of Key Biscayne 

Police Department 
• Village of Palmetto Bay 
• Village of Palmetto Bay 

Police Department 
• Village of Pinecrest Police Department 
• Village of Virginia Gardens 

Police Department 
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The following are some of the ways partners contributed to the campaign. 
 
Coral Gables Police Department   
The Coral Gables Police Department distributed "Alert Today, Alive Tomorrow" (ATAT) materials to 
pedestrians during peak traffic hours and shared weekly safety tips via e-blasts to approximately 9,000-
10,000 residents. 
 
Homestead Police Department   
The Homestead Police Department included ATAT graphics in their weekly town newsletter, reaching 
around 12,000 residents. They also incorporated safety information into a monthly newsletter sent to 3,000-
4,000 recipients. 
 
Miami Gardens Police Department   
Miami Gardens Police distributed ATAT materials to approximately 300 pedestrians twice a month and 
displayed the campaign message on their PSA board. 
 
City of Sunny Isles Beach   
Sunny Isles Beach shared FDOT campaign posts, such as ATAT, through their official social media 
channels. 
 
Sunny Isles Beach Police Department   
The Sunny Isles Beach Police Department distributed ATAT materials in department offices and reposted 
FDOT ATAT content on social media. 
 
Miami Springs Police Department   
Miami Springs Police regularly reposted FDOT ATAT social media posts and displayed ATAT graphics on 
a rotating basis with other community announcements. 
 
Miami-Dade Police Department   
The Miami-Dade Police Department shared FDOT ATAT posts on their social media platforms. 
 
Town of Bay Harbor Islands   
Bay Harbor Islands promoted ATAT on social media and in weekly newsletters, reaching an estimated 
2,000-3,000 residents. 
 
Bay Harbor Islands Police Department   
The Bay Harbor Islands Police Department regularly posted safety campaigns on social media, utilizing 
ATAT graphics. 
 
Town of Cutler Bay   
The Town of Cutler Bay frequently reposted FDOT social media content, including posts from the ATAT 
campaign. 
 
Village of Key Biscayne Police Department   
The Key Biscayne Police Department reposted FDOT social media posts and used ATAT graphics 
periodically throughout the campaign. 
 
Village of Palmetto Bay Police Department   
The Palmetto Bay Police Department shared FDOT ATAT campaign posts on their social media channels. 
 
Village of Virginia Gardens Police Department   
The Virginia Gardens Police Department regularly reposted FDOT’s social media posts and included ATAT 
graphics in their weekly newsletter, reaching about 3,000 recipients. 
 
Miami Dade College Medical Campus   
The Miami Dade College Medical Campus shared FDOT social media posts and collaborated on student 
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events to distribute safety tips. 
 
University of Miami Police Department 
The University of Miami Police Department used ATAT materials in student safety events and shared 
FDOT safety campaigns on social media. 
 
FDOT District Six   
FDOT District Six actively supported the campaign by posting social media content and a campaign video 
reel to enhance public outreach and engagement. 

 

4.0 Campaign Events 
Numerous events were conducted during the campaign to disseminate its message and involve partners. 
Furthermore, a kick-off meeting for the campaign was organized.  

  
4.1 Campaign Kick-Off Event 
The virtual kick-off meeting was scheduled for Thursday, July 10 at 10 a.m., and invitations were extended to 
all partners to participate.  Refer to appendix for the invite, PowerPoint presentation and summary report. 
 
4.2 Outreach Events 
The campaign team organized several community outreach events and door-to-doors, distributing thousands 
of educational and marketing materials. These events engaged diverse audiences and promoted campaign 
awareness. See events calendar below for reference. 
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5.0 Campaign Messaging 
The team was assigned the responsibility of upholding the brand and identity of this recuring campaign. All 
materials consistently followed the same visual aesthetic and style to ensure a uniform and lucid message. 
To broaden the reach to a diverse audience, all materials were made available in English, Spanish and 
Creole. 

 
5.1 Websites 
Throughout the campaign period, the campaign websites were consistently kept up to date. Existing 
campaign graphics underwent updates and were posted on various campaign sites, including 
www.fdotmiamidade.com/alerttodayflorida and www.fdotsafetyresources.com. These platforms allowed 
partners to retrieve campaign resources, including social media posts and an events calendar. 
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fdotsafetyresources.com  
 

 
 
fdotmiamidade.com/alerttodayflorida 

 
5.2 Social Media  
Utilizing social media, we successfully expanded our outreach, effectively conveying information in a 
straightforward manner. The social media messaging featured prominently displayed, attention-grabbing 
graphics designed to prompt a response to the call to action. These graphics were formatted for easy sharing 
on platforms like Facebook, Twitter, and Instagram. Additionally, a social media video reel with outreach 
event photos was also posted on FDOT’s D6 social media sites. Social media impressions amounted to an 
estimated 433,042. Refer to the appendix for visual representations of the social media posts. 
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5.3 Public Service Announcement (PSA) 
The team disseminated a 30-second public service announcement (PSA) in both English and Spanish, 
showcasing the campaign message through a video format that had been previously produced for this  
campaign. 

 

5.4 Advertising 
5.4.1 Real Xposure Programmatic/Digital 
Real Xposure Inc. conducted a programmatic digital campaign, which reached 1,617,030 impressions.  
 
Over the 2-week period, the campaign has generated more than 1.6 million impressions in the targeted 
locations. The video completion rate was higher than the benchmark, and the total impressions exceeded 
the target by over 100,000.  
 
This was achieved through meticulous research, planning, and continuous optimization between four 
campaigns, the locations, and the ad distribution network. This was an exceptional campaign that 
performed above forecast and expectations, reaching the right audience during their presence in and out of 
the target location, and will have a long-term impact due to the frequent exposure to the messages. 
 

 
 
5.4.2 Freebee 
Four Freebee vehicles, wrapped with campaign graphics, operated for two months plus some bonus 
time throughout the Mid-Beach, Hialeah, Islamorada, Homestead and Downtown Miami areas, which 
contributed to an estimated 8 million impressions. 
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5.4.3 Key West Citizen Newspaper 
A campaign ad ran multiple times throughout the month of July on the Key West Citizen Newspaper, 
amounting to an estimated 5,200 readerships.  
 

 
 
5.4.4 Flkeysnews.com – Online Newspaper 
Multiple campaign banners were created to run throughout the campaign on the Florida Keys online 
section of the Miami Herald – Flkeysnews.com, with a contribution of 291,668 impressions. 
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5.4.5 IKE Ad – Digital Touchscreen Kiosk 
Digital touchscreen IKE ads were placed throughout Miami locations, viewable by pedestrians, cyclists 
and drivers, estimating 536,265 impressions. 
 

 
 

 
5.5 Eblasts 
During the campaign, two sets of e-blasts were circulated among partners, allowing them to share the 
content internally or externally with their mailing lists. These interactive e-blasts included safety messaging, 
videos, statistics, and other pertinent campaign content. Refer to the appendix for visual representations of 
the e-blasts. 

 
5.6 Tip Cards 
Tip cards in multiple languages (English, Spanish, Creole) were provided to both partners and the community 
during local events. These double-sided cards included statistics and guidance for drivers, bicyclists, and 
pedestrians. Refer to the appendix for visual representation of the tip card. Additionally, due to the increased 
use of micromobility devices in the District, a micromobility tip card and poster was developed to provide 
riders and drivers with tips on how to safely share the roads. This tip card was created in English, Spanish 
and Creole to serve our diverse communities. 
 
5.7 Press Release 
A press release was issued to media outlets to announce the 2024 Alert Today, Alive Tomorrow campaign. 
Refer to the appendix for the full press release.
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6.0 Future Campaign Goals 
The 2024 Alert Today, Alive Tomorrow campaign proved to be highly successful and well-received, thanks to 
the initiative of District Six leadership and the dedicated team members. As we set our sights on future 
campaigns, it is essential to incorporate specific goals into our outreach efforts. These goals include: 
 
1. Securing Media Recognition: 
   Generate publicity for the campaign through promotional efforts, creating awareness and disseminating   
   campaign messaging to mass media audiences without relying solely on paid advertising. 
 
2. Cultivating Key Partnerships: 
   Collaborate with additional partners, including the private sector, to secure additional resources, marketing  
   collateral, giveaways, key contacts, and potentially additional grants/funding for upcoming campaigns. 
 
3. Optimizing Digital and Social Networking Strategy: 
   Emphasize the development of our social media strategy to effectively reach a broader audience in future  
   campaigns, particularly when targeting younger demographic groups. Leveraging social media networks    
   offers a simple and efficient way to share campaign content quickly, engaging the audience as active  
   partners. A digitally focused campaign will enhance overall outreach. 
 
4. Broadening Impact in Monroe County: 
   Strengthen strategic partnerships in Monroe County and collaborate with additional partners to amplify the  
   campaign's impact in this area of District Six. This expansion aims to increase the dissemination of  
   campaign materials and information through outreach events and existing communication channels to  
   residents of Monroe County during future campaigns. 
 
5. Enhance Face-to-Face Engagement: 
   Continuously enhance in-person outreach efforts, recognizing that face-to-face contact with the public in  
   our community is crucial and a key component of our campaign's success. Ongoing collaboration with  
   partners will be vital to maximize in-person events.
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Appendix A – Campaign Posters 
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Appendix B – Email Blasts 
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Appendix C – Social Media Images 
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Appendix D – Tip Cards 
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Appendix E – Event Photos and Summaries 
 

Photos 
Islamorada Art Walk 7-18-2024 
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Crandon Park Cleanup 7-27-2024 
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National Night Out Shanandoah Park 8-6-2024 
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HistoryMiami Museum Back to School Event 8-10-2024 
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FIU Welcome Week 8-26-2024 
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Business Door-to-Doors 

 

SW 7 Street from Brickell Avenue to SW 2 Avenue 
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Brickell Avenue at SE 5 Street and 8th Street 
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NW 79 Street between NW 12 Avenue and NW 2 Avenue 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 

 
 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

42 

 

 

NW 54 Street Corridor from I-95 to NW 22 Avenue 
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NW 54 Avenue and NW 17 Avenue 
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Alton Road between 16th Street and 15th Street 

 

 
 
 
 
 
 
 

 
 
SR5/US 1 from Biscayne Boulevard to NE 209 Street 

 

 

 
 
 
 
 
 
 
 
 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

45 

 

 

Miami Gardens Drive and NW 27 Avenue 

 

 

 
 
 
 
 
 
 

 

NW 6 Avenue from 150th Street to 135th Street 
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Collins Avenue from 189 Street to 172 Street 

 

 

 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

48 

 

 

 
 
 
 
 
 
 
 
 
 

North Miami Drive between 125 Street and NE 6 Avenue 

 

 

 
 
 
 
 
 
 
 
 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

49 

 

 

 
 
 
 
 

 
Summaries 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

50 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

51 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

52 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

53 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

54 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

55 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

56 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

57 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

58 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

59 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

60 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

61 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

62 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

63 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

64 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

65 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

66 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

67 

 

 

 



2024 ALERT TODAY, ALIVE TOMORROW CAMPAIGN 
SUMMARY REPORT 

68 

 

 

Appendix F – Kick-Off Meeting Invitation 
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Appendix G – Kick-Off Meeting PowerPoint 
Presentation 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



ALERT TODAY, ALIVE 

TOMORROW 

CAMPAIGN 

Kick-Off Meeting

July 10, 2024

10:00 a.m.

FLORIDA DEPARTMENT OF TRANSPORTATION (FDOT)



1

The Florida Department of Transportation complies with various non-

discrimination laws and regulations, including:

Title VI of the Civil Rights Act of 1964

Public Participation is being held without regard to race, color, 

national  origin, age, sex, religion, disability, or family status.

For questions or concerns, you may contact either:

District Six

Florida Department of Transportation

Title VI Coordinator (interim)

Tish Burgher

1000 NW 111 Avenue

Miami, Florida 33172

(305) 470-5277

Tish.Burgher@dot.state.fl.us 

Tallahassee Office

Florida Department of Transportation

State Title VI Coordinator  

Stefan Kulakowski

605 Suwannee Street, MS 65

Tallahassee, Florida 32399

(850) 414-4742

Stefan.Kulakowski@dot.state.fl.us 

mailto:Tish.Burgher@dot.state.fl.us
mailto:Stefan.Kulakowski@dot.state.fl.us
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We would like to recognize any federal, 

state, county or city officials who may be 

present.

Please select the “Raise Hand” feature on 

the control panel.



3

PROTOCOLS

This meeting is being recorded. 

This recording and 

transcript will be available 

after the meeting.

Use the “Hand” button 

to raise your hand and 

ask a question.

Please keep your 

microphone muted and 

your camera off.

Use the “Chat” feature to 

ask the presenters a 

question.

Features may look different 

on a desktop and mobile 

device.

Technical Issues? Contact yaisel@iscprgroup.com or 786-956-2224.

mailto:yaisel@iscprgroup.com
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AGENDA

• Welcome

• Campaign Objectives

• Statistics – The Why

• 2023 Campaign Overview

• Campaign Materials

• Advertisements

• Events

• Partnerships

• How to Support the Campaign

• Questions/Open Discussion
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CAMPAIGN OBJECTIVES

• Safety Education for Our Community

• Pedestrian Safety:

• Always use crosswalks.

• Drivers must yield to pedestrians 

when turning

• Bicyclist Rules:

• Obey all traffic laws

• Signal Awareness:

• Pay attention to red light alerts

• Safety Tips:

• Avoid unsafe behaviors

• Partner with the community to 

spread safety messages

• Support law enforcement in 

education and enforcement 

efforts
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CAMPAIGN STATISTICS

Miami Dade 

Source: FDOT
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CAMPAIGN STATISTICS

Miami Dade 

Source: FDOT
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CAMPAIGN STATISTICS

Monroe County

Source: FDOT
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CAMPAIGN STATISTICS

Monroe County 

Source: FDOT
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2023 CAMPAIGN OVERVIEW
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CAMPAIGN MATERIALS 

• Materials available in three 
languages (available upon request)

• English

• Spanish

• Creole

• Printed:
• Bike/Ped Tip Card

• Micromobility Tip Card

• Micromobility Posters

• Electronic:
• Email Blasts

• Social Media Images

• Custom Web Banners and Ads

• PSA (Video)

• All materials (electronic and 
print) available for download:

fdotsafetyresources.com

http://www.fdotsafetyresources.com/
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TIP CARDS

• Available in 
English, Spanish 
and Creole

• Perfect for 
distribution at 
events or 
frequently 
visited 
businesses



PSA

13
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PAID ADVERTISEMENTS

Advertisements will take place throughout Miami-
Dade and Monroe counties.

• Programmatic Digital

• Freebee

• Keys Online Newspapers

• Keys Printed Newspapers

• IKE 
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EMAIL BLASTS

• Distributed 
throughout the 
campaign (2 total)

• Also available on 
resources 
website

• Forward to your 
organization’s email 
distribution list

• TO BE UPDATED



16

SOCIAL MEDIA POSTS

• Distributed weekly throughout the campaign 

• Formatted for Facebook, X, Instagram

• All materials (electronic and print) available for download: fdotsafetyresources.com

http://www.fdotsafetyresources.com/
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SOCIAL MEDIA POSTS

• Use hashtag: 
#alerttodayflorida

• District Six/ATAT social media 
handles (if you prefer to 
retweet/post)

Facebook:

@MyFDOTMiami

@AlertTodayFlorida

X:

@MyFDOT_Miami

@AlertTodayFL

Instagram:

@MyFDOT_Miami

YouTube:

MyFDOTMiami 

AlertTodayFlorida

#AlertTodayFlorida
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SOCIAL MEDIA & EBLAST TIMELINE

All materials (electronic and print) available for download: fdotsafetyresources.com.

JULY
SUN MON TUE WED THU FRI SAT

1 2 3 4 5 6

7 8 9 10 11 12 13

14 15 16 17 18 19 20

21 22 23 24 25 26 27

28 29 30 31

SUN MON TUE WED THU FRI SAT

1 2 3

4 5 6 7 8 9 10

11 12 13 14 15 16 17

18 19 20 21 22 23 24

25 26 27 28 29 30 31

AUGUST
SUN MON TUE WED THU FRI SAT

1 2 3 4 5 6 7

8 9 10 11 12 13 14

15 16 17 18 19 20 21

22 23 24 25 26 27 28

29 30

SEPTEMBER

Eblast #1
Post #1

Post #2

Post #4

Post #5

Post #6

Post #7

Post #8

Post #9

Post #10

Post #11Eblast #2

Post #3

Post #12

http://www.fdotsafetyresources.com/
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2024 ATAT EVENTS CALENDAR

Community events will take place throughout the District – 
fairs, door-to-doors.

W

Miami-Dade County Events
Monroe County Events
Door-to-Door Events

Door-to-Doors 

will take place 

at high 

incident 

locations
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2024 ATAT EVENTS CALENDAR

Community events will take place throughout the District – 
fairs, door-to-doors.

Miami-Dade County Events
Monroe County Events
Door-to-Door Events

Events will occur 

they are confirmed
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2024 ATAT EVENTS CALENDAR

*The events calendar will be uploaded to fdotsafetyresources.com

Community events will take place throughout the District – 
fairs, door-to-doors.

Miami-Dade County Events
Monroe County Events
Door-to-Door Events

Contact us to 

include event 

opportunities 

to our calendar

http://www.fdotsafetyresources.com/


FDOT CAMPAIGN PARTNERS

22

• State agencies

• Local municipalities

• Police and fire 

departments

• Healthcare 

organizations

• Educational 

institutions

• Non-profit 

organizations
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HOW YOU CAN SUPPORT

• Promote the campaign message within your department or 
organization

• Share the campaign materials using your department’s or 
organization's communication resources and databases

• Join us or sponsor one or more of our outreach events or 
enforcement details

• Help generate local media interest for the campaign

• Invite us to participate in your department’s or 
organization's events

• Share your ideas with us

• Track your outreach to measure our effectiveness

BECOME A SAFETY PARTNER!
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2024 SAFETY CAMPAIGNS

July – September

Alert Today, Alive 
Tomorrow Campaign

October – December

Drive Safe/Target Zero – 
Aggressive Driving Campaigns
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PARTNER FOLLOW UP & PARTICIPATION

❑ Did you post the TV monitor images or PSA 

on any scrolling screens or monitors? If so, 

please estimate how many views were 

received.

❑ Did you host or attend any events during the 

campaign? If so, please list the event name, 

location, date and approximate event 

attendance.

❑ We want to hear your opinion. Please 

provide any feedback about the campaign 

below. And once again, thank you for all 

your efforts!

❑ Have you forwarded our e-blasts?

❑ Approximately how many posters did your organization 

display or distribute? 

❑ Approximately how many tip cards did your organization 

distribute?

❑ Did you publish campaign messaging or materials on 

your organization's social media sites, such as Facebook 

or X?

❑ Did you publish campaign materials on your 

organization's website? If so, please provide the 

approximate number of pageviews your website receives 

and a link to the page.

Our team will be reaching out occasionally via phone/email to check on 

your participation and progress updates and provide guidance, if needed.  

What we are looking for:



QUESTIONS



Thank You!
FOR MORE INFORMATION

Shieda Castillo
Community Safety Traffic Specialist

Florida Department of Transportation - District 6

Phone: (305) 470-5313 Email: Shieda.Castillo@dot.state.fl.us

Yaisel Gonzalez
Community Outreach Specialist

Infinite Source Communications Group

Phone: (786) 956-2224 Email: Yaisel@iscprgroup.com

All materials (electronic and print) available for download: fdotsafetyresources.com.

http://www.fdotsafetyresources.com/
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Appendix I – Other Campaign Coverage 
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